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The parking lot of a renovated building in the center of the city of Kanazawa
in Ishikawa Prefecture has been converted to a multi-brand shop. The owner
demanded the space to welcome customers and to give them relaxing time rather
than just to allow them to choose things to buy.

As the shop has a facade with a greater frontage compared to the depth, things are
arranged in parallel to the road. A black box fits a pure white space and inside the
former, which has a relatively low ceiling, a 7m counter and a wall, both made of
white wood, are fixed. In the show window-like white zone, on the other hand,
goods and pieces of furniture are hung from 12 poles placed across the ceiling.
This is a dynamic space changing itself and being reborn every day. And additional
movement of people generates rhythms like notes on a piece of music and makes the

space multi-layered and theatrical.
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