
New Story of Store Operation
Interviews with Store-trend Setters.
（Page 58）
One-step-forwarders in any commercial world push a lot of stores 
to envelop shoppers with warm atmosphere. Backdrop of this new 
store scene is supported by competent producers and designers. 
Some of them import popular stores and their business from 
overseas. They can be a kind of business cognoscenti or trend-
setters. This featured article includes such five people with their 
interviews. What do they take much care of ? What do they want 
to implant in Japan? What do they shape ? What social behavior 
are they interested in ? Here we have key persons. Among them, 
Sadahiro Nakamura who imported pancake shop “bills” and 
chocolate shop “Max Brenner”, Takayuki Minami who designed a 
lot of life-style-proposing stores, Kiyofumi Imaizumi who attracted 
Ron Herman and more.

iGUANEYE
（Page 88）
A french footware brand “iGUANEYE” opened the first real store 
in Japan. 990 pieces of 0.6㎜ thin aluminum panels cover the 
inside of the store and it is called “shelter”.  All the panels are 
numbered triangle and cut by laser cutter. Then they were bent 
one by one to fit the space adjusting the shape and angle. Nice 
combination of computational design and craftsmanship, you see 
here.
In the silver room, there are solid cedar cubes to show up colorful 
merchandises. 
Designer : Soichi Mizutani / Soichi Mizutani Design Office

SHUBARI
（Page 94）
The interior of this soba noodle bar SHUBARI used effectively 
natural mud for surfaces of walls and columns. The mud is mixed 
with a little cement to have basic retention and it has unusually 
fragile surface that you can easily scratch. Also, five meter long 
sold wood counter without any supports, white plaster mixed with 
radish, dirt floor with sum ink, small garden are impressive. The 
garden is decorated by four  meter high willow, maple, moss, and 
natural stone, representing a Japanese taste.
Designer : Seiji Kumamoto / designground55

BEEF&LIBERTY
（Page 100）
This gourmet burger shop is in Hong Kong. It is located in a 
fashionable neighborhood with a lot of trendy and luxury stores, 
cafes and so on. The shop is on the third floor of a building. When 
the elevator doors open, you see a bar where they serve attractive 
and various beers and cocktails. The interior layout was designed 
to focus the kitchen. Big wall paintings, as the icon of the shop, 
are impressive and are accentuated by dark brown and grey 
colors of the most part of the interior.
Designer : Ichiro Shiomi / spinoff

HEINZ BECK / SENSI BY HEINZ BECK
（Page 106）
This new establishment is for German chef Heinz Beck who runs 
a three-star restaurant in Rome. It is located on the ground floor a 
new building close a moat of the imperial palace. The glazed boxy 
space is eight meter high, thirteen meter wide, and eighteen meter 
deep. The all-day dining has almost no walls with only wine seller 
and bar counter. The wine seller area and bar share a low ceiling 
(2.8m h) and the color scheme is most black to make intimate 
space. The upper floor is a fine dining HEINZ BECK where there 
are no walls not to hinder the fine views of the outside. The ceiling 
is shiny and reflects the light of the water surface of the moat.
Designer : Kanji Ueki / Casappo & Associates

LAWRY'S THE PRIME RIB, TOKYO
（Page 110）
Lawry's The Prime Rib is L.A.based old restaurant and it opened 
the first branch in Akasaka, Tokyo thirteen years ago. This time 
they opned the second one in Ebisu Garden Place commercial 
complex in Tokyo. As the project site was formerly a beer factory, 
so the interior designer used eloquently used salvaged old wood 
and bricks, intending to make authentic establishment that will last 
more than twenty years. 
Edisonian filament decorative lamp details and calming lighting 
plan, which might look a bit dark, work well to produce a 
contemporary good American atmosphere.
Designer : Jumpei Yamagiwa / DESIGN POST

SUSGALLERY
（Page 150）
This gallery featured titanium cups manufactured by high 
technology of a company based in Tsubame-sanjo city in Niigata 
prefecture. The site floor area is only thirty square meter and the 
environment is composed of 0.005㎜ thick stainless foil and 
weathered wood panels.  The former has subtle expressions with 
the surface wrinkles and the latter is from the height at 2000 meter 
elevation. The wood panels were used either in vertical and 
horizontal to make wonderful exhibition stage for exquisite 
products.
Designer : Tatsuo Yamamoto / Tatsuo Yamamoto Design

Interviewing to  designer unit “Ciguë”
（Page 212）
France-base designer group Ciguë is now attracted world 
attention by their work for Aesop shop interiors, Isabel Marant 
store design and so on. 
A reporter visited their headquarters in suburb of Paris to interview 
Hugo Hass, the leader of the group.
Ciguë is composed of six architecture-major 2008 grads. Their 
base includes drawing room and factory for wood working. 
The article covers their famous works,
Isabel Marant Victor Hugo St. and Le Chocolat Alain Ducasse that 
opened in 2014.
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本誌に使用されている図面表記の略号

AC 空調機 Air Conditioner

BC ボトルクーラー Bottle Cooler

BS ビールサーバー Beer Server

CH 天井高さ Ceiling Hight

CL 天井基準面 Ceiling Line

CR クロークルーム Cloak Room

COT コールドテーブル Cold Table

CT カウンター Counter

DCT ディシャップカウンター Dish up Counter

DD ドリンクディスペンサー Drink Dispenser

DJ ディスクジョッキールーム Disk Jockey Room

DS ダクトスペース Duct Space

DSP ディスプレイスペース／ Display Space／
 ディスプレイステージ Display Stage

DT ディスプレイテーブル Display Table

DW ダムウエーター／リフト Dumbwaiter／Lift

ES エスカレーター Escalator

EV エレベーター Elevator

F 冷凍庫 Freezer

FR  フィッティングルーム Fitting Room

FL フロアレベル Floor Level

GAT ガステーブル Gas Table

GL 基準地盤面 Ground Level

GT グリストラップ Grease Trap

Hg ハンガー Hanger

IM 製氷器 Ice Maker

M 鏡 Mirror

M・WC 男子用便所 Men‘s Water Closet

PA 音響機器（室） Public Address（Room）
PS パイプシャフト Pipe Shaft

PT 包装台 Package Table

R/RCT レジスター／ Register, Cashier／
 レジカウンター Cashier Counter

RF 冷蔵庫 Refrigerator

RFR 冷凍冷蔵庫 Freezer & Refrigerator

S シンク Sink

SC ショーケース Show Case

Sh 棚 Shelf

SP スピーカー Speaker

SPC サンプルケース Sample Case

ST ステージ Stage

SS サービスステーション Service Station

SW ショーウインドー Show Window

T テーブル Table

VM 自動販売機 Vending Machine

WT 作業台・調理台 Work Table, Worktop

W・WC 女子用便所 Women‘s Water Closet

本誌に使用されている材料仕様の略号

AEP アクリルエマルションペイント Acrylic Emulsion Paint

CB コンクリートブロック Concrete Block

CL クリアラッカー Clear Lacquer

DL ダウンライト Down light

EP 合成樹脂エマルションペイント Emulsion Paint

FB フラットバー Flat Bar

FIX はめ殺し Fixed Fitting

FL 蛍光灯 Fluorescent Lamp

FRP ガラス繊維強化プラスティック Fiberglass Reinforced Plastic

HQI 高効率ランプ Hight Quality Intensity Lamp

HL ヘアライン仕上げ Hair-line Finish

IL 白熱灯 Incandescent Light(Lamp)

JB ジェットバーナー仕上げ Jet Burner Finish

LED 発光ダイオード Light Emitting Diode

LGS 軽量鉄骨 Light Gauge Steel

MDF 中密度繊維板 Medium Density Fiber Board

OS オイルステイン Oil Stain

OSB 構造用合板／木片圧縮合板 Oriented Strand Board

PB 石膏ボード Plaster Board, Gypsum Board

PL プレート／平板 Plate

RC 鉄筋コンクリート Reinforced Concrete

SOP 合成樹脂調合ペイント Synthetic Oil Paint

SRC 鉄骨鉄筋コンクリート Steel Framed Reinforced Concrete

SUS ステンレス Stainless Steel

t 厚さ Thickness

UL ウレタンラッカー Urethane Lacquer

UV 紫外線強化塗装 Ultraviolet Coat

VP ビニルペイント Vinyl Paint

W 木造 Wood

@ ピッチ Pitch

 直径 Diameter

※ R 本誌を無断で複写複製（電子化を含む）することは、著作権法上の例外を除き、
禁じられています。本誌をコピーされる場合は、事前に日本複製権センター（JRRC）の
許諾を受けてください。また本書を代行業者等の第三者に依頼してスキャンやデジタル
化することは、たとえ個人や家庭内での利用であっても一切認められておりません。
JRRC〈http://www.jrrc.or.jp　eメール：info@jrrc.or.jp　☎：03-3401-2382〉
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