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THE RIGOLETTO Shibuya

(Page 42)

Located in Shibuya, a trendy area in Tokyo, this restaurant opened
upon owner's request to have a big void for a double height wine
cellar, which attracts visitor's eyes and entertain people
downstairs. The cellar symbolizes both global situations and
suspension of the time from the past to future, under a theme of
“chaos and confidence”. Irregular shaped decoration on the
ceiling and camouflage-pattern wall paintings express the “chaos”.
Making the most of strong quality of the material, a designer turn
the interior so attractive. “Confidence” is embodied in the layout
of the interior collaborating with the owner.

Designer : Takeshi Sano / SWeeT

PAS DE CALAIS MARUNOUCHI

(Page 52)

To represent subtle and intricate shape of a cloth in the wind, a
designer chose wire mesh for this boutique in Marunouchi, Tokyo.
He made a lot of samples for it and examined many times. Hanging
from the ceiling, the wire net, hand-crafted on the construction
site, successfully expresses the movement of the cloth in the air.
High color-temaparature white light shines like natural light. A
sculptural table in the center is composed of welded iron rods.
Also, weathered mortar, white-painted rough walls, and salvaged
wood floor emphasize the quality of the materials.

Designer : Yukio Hashimoto / hashimoto yukio design studio

JOTARO SAITO Ginza Six

(Page 56)

With the facade mixing Japanese samurai armor and steam punk,
this kimono store has a cafe and the interior is decorated by
copper satin paint, chromed studs, paper, wood, and brass
incrustation. Display tables look like those in museums, composed
of copper stain frame and gray ceramic cubes to represent
delicateness and massiveness. The environment of the cafe is
based upon upgraded version of Tanizaki's “In Praise of
Shadow”. Mat sumi black bench with seats glossy purple colors in
gradation, textiles representing sky of Ginza, and pattern of lattice
work on walls quated from that of ancient Japanese ballgame
Kemari.

All objects including kimono and vessels there look more beautiful
with effects of shadows.

Designer : Taisuke Higuchi / Berlina

TOP OF KYOTO

(GECEY))

Commanding a panoramic views of Kyoto, this French restaurant
is located on the revolving top floor of long-established Rihga
Royal Hotel Kyoto. Design theme is wave pattern of light and it is
translated in golden circles. The central circle partition wall
dynamically expresses the keynote and visitors can feel circular
movement in the environment physically and psychologically. The
partition uses 34m long illustration by Akihiko Toto on karakami
paper, which came from Tang China during the Nara period. Here
you enjoy superb views of old capital Kyoto experiencing artful
and cultural milieu.

Designer : NIKKEN SPACE DESIGN

LA PERLE and SUIYO

(Page 72)

Both restaurants are in EXIV Toba, member's hotel in Mie
prefecture. The former offers French cuisine and the latter does
Chinese. La Perle, designed upon pearl necklaces, uses excellent
lighting, as Toba is famous for the first pearl farming in the world.
The restaurant looks like a jewelry box with pearls and jewels.
Suiyo, on the other hand, based upon a Chinese royal palace
surrounded by water and green. It displays art pieces of lotus
painted on beats gold, brass partition, and deep red chandeliers.
It is gorgeous suitable for the members-only hotel.

Designer : TANSEISHA

SPECIAL FEATURE

Shop Design For INBOUND TOURIST

(Page 95)

Bakugai is a Japanese word to describe explosive buying and it is
often used for tourists from China. Apparently bakugai has been
long gone. However, the number of Chinese tourists to Japan is
increasing and shop environment still has to focus on inbound
marketing needs. According to Japanese government'’s research
paper (2018), trend of tourist’s shopping is highly variable. Under
these circumstances, what should retail interior designers ponder
before they work on business ? Here are eight case studies of
retail design for inbound shoppers which you must read.

FUKUSHIMAYA TASTING MARKET AKIHABARA
(GELEREL))

FUKUSHIMAYA supermarket is growing rapidly proclaiming that
consumers, producers, and distributors should live together.
Following the opening of urban stylish one in Roppongi, they
opened FUKUSHIMAYA TASTING MARKET AKIHABARA as the
third one of their series of projects. Jo Nagasaka, the architect of
the project created a functional supermarket whose layout
changes with the times and weathers. Due to limited low budget,
the environment uses low-cost materials in attractive ways. Open
kitchen surrounds the sale area, which brings feelings active
situation.

Designer : Jo Nagasaka / schemata architects

AOYAGI SOUHONKE Kitte Nagoya

(GECEREE))

Uirou is a traditional Japanese steamd cake made of rice flour and
sugar and AOYAGI UIROU, based in Nagoya city, is one of
nationally famous uiro brands. This AOYAGI UIROU shop is quite
oblong with a sale counter and an eat-in counter and above them
a voluminous 10m white hanging lighting object. It is twisted and
composed of a lot of cubes and it shows ultimately a shape of a
uirou which feels soft and drooppy. Lot of square wood plates in
checkered pattern on wall and showcase make subtle shadows
on the surfaces, which gives an artistic feeling.

Designer : Yukio Hashimoto / hashimoto yukio design studio
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AC 72 E Rk Air Conditioner AEP
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ST 27—y Stage
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Acrylic Emulsion Paint
Concrete Block

Clear Lacquer

Down light

Emulsion Paint

Flat Bar

Fixed Fitting

Fluorescent Lamp

Fiberglass Reinforced Plastic
Hight Quality Intensity Lamp
Hair-line Finish
Incandescent Light(Lamp)
Jet Burner Finish

Light Emitting Diode

Light Gauge Steel

Medium Density Fiber Board
Oil Paint

Qil Stain

Oriented Strand Board
Plaster Board, Gypsum Board
Plate

Reinforced Concrete
Synthetic Oil Paint

Steel Framed Reinforced Concrete
Stainless Steel

Thickness

Urethane Clear Finish
Urethane Lacquer
Ultraviolet Coat

Vinyl Paint

Wood

Pitch

Diameter
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