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Digital Technology Changes Design

(Page 60)

Electronic payment gradually makes our society cashless today. It
is not rare for shop staff to use even AR/VR or loT. Such
technology is not for lighting our wallets nor heightening the
exclusive users. New technology brings about new ideas. Like the
internet does so, new communication technology will drastically
change social structure. Designer and architects should keep
eyes on new technology in terms of spatial design.

BUNKITSU Roppongi

(Page 114)

This book store is very unique for it needs admission fee and
users can stay there all day drinking free coffee or green tea. The
store stocks about 30,000 copies of books and they stock and
sell only copy of each book or magazine. The interior is suitable
for the store business concept that book stores urge bookworm'’s
serendipity with books and it stimulates the creative reading time.
The store has a sheer white monthly exhibition room near the
entrance. Once you step up the stairs, you enter the paid zone.
The floor is pink mortar. There are a cafe, a room for book
selection, a study-like reading room, and a laboratory, enriching
your reading time.

Designer : Smiles:

OGAKI BOOKSTORE KYOTO

(GERERPL)

This book shop is located on the first floor of SUINA Muromachi,
commercial complex in Shijo-karasuma, Kyoto. The complex
building was born as an exchange center of an economic
organization to support companies in Kyoto and young people
who plan to set up business in Kyoto, spreading flesh information
about business in Kyoto.

OGAKI BOOKSTORE is not just a big book shop and includes
nine eateries, food shop, and flower shop using the half of the
floor area. The project was planned to make customers feel trend
of the times. Spatial zoning effectively echoes to category of the
books.

Designer : GYOKEN

GRAND CINEMA SUNSHINE

(GECERED)

A new big cinema complex opened in Ikebukuro, downtown
Tokyo. The building has twelve theaters in five design themes;
Academy Award, Festival International du Film de Cannes, Mostra
Internazionale d'Arte Cinematografica, Internationale
Filmfestspiele Berlin, and the timeless. Each theater has each
different decoration like posters and nameplates representing
famous movie titles. Today we can enjoy movie on smart phones
and the cinema complex should make itself a place for movie
culture exchange to promote the industry.

Designer : TAKENAKA

KYOTO MINAMI KAIKAN ART HOUSE

(GECER D)

A project of relocation and renovation of fifty five years old movie
theater in Kyoto includes three theaters; the main one in traditional
style and one as so-called “black box” experimental style and one
as simple viewing room. The architect, considering the evacuation
flow, made the maximum space for the movie viewing. The existing
stairs were replaced by exterior part of platform, elevator, and
stairs, on the east side. Metal mesh screens of the exterior, as an
iconic device, looks impressive, attracting people’s attention. The
ex-car-parking-lot was reproduced as a place with flower beds
and benches to create an urban labyrinthian atmosphere in which
passers-by unintentionally would feel like to explore.

Designer : Tato Architects

TAKAMASA KAMETANI OFFICIAL KEIBA SALON
(GECERVA))

Keiba Salon was designed to promote horse racing and to entertain
horse race fans. Yoshio Oda, producer of this project made
environmental concept on his view of the world. The focal point of
the interior is 100inch wide big monitor which anyone in any
position at this salon even on stepped floor can see. The height
and position of the monitor were carefully studied on the site. Also,
other audio visual equipment and machinery can deal with any races
and events. A bit elegant space to enjoy watching horse race.
Designer : DESIGN LABEL

PLACE171

(Page 175)

Extended office project of real-estate consulting company makes
a community space for various people to co-work and to socialize
here to give new values. Now it works as a nice environment for
free address work and events. Only a desk and a chair with a classic
telephone are set up in a reception area and visitors are to use a
hidden door leading to a cave-like bar lounge. Deep blue ceiling and
floor excite the mood for meetings and desk works. Contrastively, a
back room is open with a nice view and can be used as dining
room, representing hybrid aesthetics and balanced world.
Designer : GARDE

SHISEIDO GLOBAL INNOVATION CENTER S/PARK
(GECERER)

As a new research base, this laboratory of SHISEIDO opened in
Minatomirai area in Yokohama. Both of the first and the second
story are open to the public and have various environmental
contrivances for interaction between researchers and visitors. On
the first floor, you can make their own cosmetics at S/PARK
Beauty Bar. On the second floor, you see experiencing exhibits at
S/PARK Museum. Visitors notice a lot of flying-paper-like thin
curved lighting fixtures on the walls which represent energy of
ideas of researchers of the company. Visitors get inspiration about
beauty and cosmetics through the environmental design of this
facility.

Designer : nendo + onndo
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AC 72 Air Conditioner AEP FIVIVITIL 3R b Acrylic Emulsion Paint
BC KVT—F— Bottle Cooler CB aryy—-sJayy Concrete Block
BS E—H—/N— Beer Server CL TIVTZyh— Clear Lacquer
BY Ny gx—K Backyard DL P g Down light
CH XHEE Ceiling Hight EP ARMBEEIvIL a1 h  Emulsion Paint
CL RAELER Ceiling Line FB TZyhiN— Flat Bar
CR Ja—=7)v—L Cloak Room FIX 3L Fixed Fitting
CcoT J—IRF—=T I Cold Table FL AT Fluorescent Lamp
CcT hys— Counter FRP Ao AM#E@IL 77 X717 Fiberglass Reinforced Plastic
DCT FaovyTh a— Dish up Counter Hal =30k Hight Quality Intensity Lamp
DD R F A RN A — Drink Dispenser HL AT LT Hair-line Finish
DS HYIRRN—Z Duct Space IL BT Incandescent Light(Lamp)
DSP FARTVARNR=R Display Space.” JB JrybhN—F—t kW Jet Burner Finish
FARXTVART= Display Stage LED RERLAF K Light Emitting Diode
DT FARTLATF—T I Display Table LGS BEHF Light Gauge Steel
DW HLYI—5—UTh Dumbwaiter,/ Lift MDF 2 FE AR Medium Density Fiber Board
ES IXAHL—2— Escalator oP FAINRAb Oil Paint
EV ILAN—%— Elevator (OS] FAIWZTA> Oil Stain
F BRE Freezer 0SB BERAAW AFE#MHEIR  Oriented Strand Board
FR Ty TATI— L Fitting Room PB RAER-K Plaster Board, Gypsum Board
FL 7a7LANIL Floor Level PL TL—b/FiR Plate
GAT HRF=T I Gas Table RC $EFaL 71—k Reinforced Concrete
GL HAEWBE Ground Level SOP ARHEIRER & b Synthetic Oil Paint
GT TUANT YT Grease Trap SRC BTk Steel Framed Reinforced Concrete
Hg NH=Z97 Hanger ST §% Steel
IM BUok2R Ice Maker SuUs ZFLR Stainless Steel
M i Mirror t B2 Thickness
M-WC  BFHE Men‘s Water Closet uc gL I T BT Urethane Clear Finish
PA BEHR(F) Public Address(Room) ucL YL I)T Sy h— Urethane Clear Lacquer
PS IN{T % Th Pipe Shaft UL JLELTyH— Urethane Lacquer
PT BEE Package Table uv RoRRILRE Ultraviolet Coat
R/RCT LY R&—/ Register, Cashier.” VP EZLRAb Vinyl Paint
LIhra— Cashier Counter w K& Wood
RF BEE Refrigerator @ EvF Pitch
RFR ARAEE Freezer & Refrigerator o) [EXE Diameter
S oy Sink
SC PER/EPS Show Case
Sh L] Shelf
SP AE—hH— Speaker
SPC YT —2 Sample Case
ST 27—y Stage
SS Y—EXX7T—-3> Service Station
SW Ya—" 1K= Show Window
T F=7I Table
VM BEhER T4 Vending Machine
WT 1L -HER Work Table, Worktop

W-WC  ZFHEHR

Women‘s Water Closet
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