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KAMEIDO CLOCK

(GECEY )]

KAMEIDO CLOCK opened on the site of the former shopping
mall Sun Street Kameido (closed in 2016). The complex was so
named after a factory of watchmaker that was used to be here. It
has six stories and a basement. In the basement, there are
supermarket Kameclo Marche and other stores dealing foods. On
the fourth floor, there are Kameclo Yokocho of seven restaurants,
a kid's park Asobiba, and Food Park of 540 seats. Also, there are
bookstore, clinic, e-sports booth, attracting a various types of
customers. In the same site, there is a housing complex Proud
Tower Kameido Cross.

Designer : Nomura Real Estate Retail Properties

Ueno Toshogu Shrine Juyosho / Meditation Pavilion
(GECEY))

This project is composed of a corridor approach to Ueno Toshogu
Shrine and a garden near 600-year-old sacred tree. The approach
was designed to include a "Seishinsho" a resting place for purifying
the mind, and an “Juyosho” where amulets and sacred objects are
given to worshippers. The roof of the rest area used timbers of a
big gingko tree, which was once stood in the shrine site as fire
protection tree and later cut down because of possibility of
collapse. So, the roof represents the gingko spreading the
branches and leaves. Juyosho is a ceremonial space of which
window commands views of double rhombus lattice of the shrine
and the approach and shrine where maidens works against the
window. The roof also used double rhombus lattice. One edge of a
rafter points to the north (location of Nikko Toshogu) and the other
edge to the direction to Sumpu (location of Kunouzan Toshogu).
Therefore, in the Juyosho, you could vividly imagine how Shogun
Tokugawa leyasu was deified as Tosho Daigongen, at the
anniversary of his death, by migration of his entity from Kunouzan
Montain, flying over sacred Mt Fuiji.

Designer : Hiroshi Nakamura & NAP

OKINAWA PRINCE HOTEL OCEAN VIEW Ginowan
(GECEYO))

OKINAWA PRINCE HOTEL OCEAN VIEW Ginowan is in coastal
area of Ginowan city, Okinawa prefecture. It has fourteen stories
and is expected to beef up local tourism and economy and to
develop a market for MICE.

Entering a lounge, you will be welcomed by an 8.4-meter-wide
elm reception counter. To give the interior a feeling of the outdoor,
the lounge is designed like an artificial beach and the all-day
dining restaurant is like a beach house. The hotel has 340 guest
rooms which command ocean views, and two suite rooms and a
playful family room. The fourteenth floor, fifty meter high above the
ground and there are club lounge, infinity swimming pool, bedrock
bath, ice room, and a big bat, meeting the various needs of
customers.

Designer : SHIMIZU CORPORATION + FIELD FOUR DESIGN
OFFICE + MITSUI Designtec + HIRSCH BEDNER ASSOCIATES

all day place shibuya

(GERERED)

A new type hotel in Shibuya. The first and the second floor of the
building have a beer bar, kiosk, coffee stand, and pizzeria. Giving
opportunity for interaction between local people and the tourists,
the building has a large opening and uses effective floor materials
that fuses the outside and the inside. Introducing smart check
system, there is not a face-to-face counter but a circular
communication table in the reception area, which makes hotel
staff and tourists feel comfortable, sharing the same travel
information and feeling. Avoiding excessive decoration and
staging, the interior of guestrooms makes travelers, who return
from bustling city, feel like themselves.

Designer : UDS + DDAA

HIYORI CHAPTER KYOTO, A TRIBUTE PORTFOLIO
(Page 143)

“Layer” is a concept of interior design of reception and restaurant
of HIYORI CHAPTER KYOTO, A TRIBUTE PORTFOLIO HOTEL.
They collected the best of art, technology and materials, like
stone, wood, iron, foils, plastering technique, and craftmanship.
The interior environment is surrounded by walls and light. The
hotel concierge is familiar with culture and geography of Kyoto.
You can get one of “ippitsusen” notes that the hotel stocks for
hotel guests and it tells you a suggestive story of sightseeing in
Kyoto. Hospitality motto is that one inn keeper entertains one
guest. A guest room, deigned as a tearoom, is functional and
comfortable. Wet areas are workable, and a desk is so big that
user can dine, and daybed.

Designer : Kubota Architects & Associates + NIKKEN SPACE
DESIGN

AMANEK BEPPU YULA-RE

(GECEREE))

This hotel is in Beppu, Ooita prefecture, one of leading hot spring
resort areas in Japan. The project includes renovated annex
AMANEK INN BEPPU. Both of two hotels has 150 guest rooms.
Hotel concept is to make a carefree resort hotel whose guests
easily go out the city, and they do not serve dinner so that guest
visit nearby restaurants. The hotels suppressed expression of
style, in other words, they look anonymous and blend in street
scene of the city, quoting various vocabularies of the landscape. It
seems quite natural, considering the context, as the local people
have freely remodeled the buildings in Beppu city from long ago,
which makes the city like a maze.

Designer : SAISEIKENCHIKU LABORATORY

sea-auberge shitsumi

(GECERER)

Shitsumi, Fukui prefecture is a beautiful small fishing village with
eleven houses. This auberge is in there surrounded by mountains
and sea. Once most people was running guest rooms while
engaging in fishing and they welcomed too many tourists in
summer bathing season. Today, with diversity of leisure, only one
guest house still open. This project includes renovations of three
house to make guest house ROOM KYUBEE and hotel HOUSE
SEN, restaurant UCHITOMI. The establishment aims to attract
sea bathers in new lifestyle and to develop a new customers. A
designer quoted local materials and local elements, after in-depth
researches.

Designer : Uoya Architects and Associates

Featured Article

OSE determine the Value of Accommodation
Experience!

(Page 202)

This article covers OSE team of Takashimaya Space Create
Co.,Ltd. Today, OSE(Operating Supplies and Equipment) is in
the spotlight in the hotel industry. OSE increases values of stay at
the hotel, for it extends hotel brand concept to cutleries, gowns,
slippers, cases of hair dryers, etc. Picking up cases of Fauchon
Hotel Kyoto, Aloft Osaka Dojima, SHOTENKENHCIKU examine
process of concept planning, equipment selection, and interior
styling.
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AC 72 Air Conditioner AEP FIVIVITIL 3R b Acrylic Emulsion Paint
BC KV —F— Bottle Cooler CB aryy—-sJayy Concrete Block
BS E—H—/N— Beer Server CL TIVTZyh— Clear Lacquer
BY Ny gx—K Backyard DL A Z/h Down light
CH XHEE Ceiling Hight EP ARMBEEIvIL a1 h  Emulsion Paint
CL RAELER Ceiling Line FB TZyhiN— Flat Bar
CR Ja—=7)b—L Cloak Room FIX 3L Fixed Fitting
CcoT J—IRF—=T I Cold Table FL AT Fluorescent Lamp
CcT hys— Counter FRP HI A GBI TIZF VY Fiberglass Reinforced Plastic
DCT FaovyTh a— Dish up Counter Hal =30k Hight Quality Intensity Lamp
DD RUL T FA AR A — Drink Dispenser HL AT T AL W Hair-line Finish
DS HYIRAN—2 Duct Space IL BT Incandescent Light(Lamp)
DSP FARTVARNR=R Display Space.” JB JrybhN—F—t kW Jet Burner Finish
FARXTLART= Display Stage LED RERLAF—FK Light Emitting Diode
DT FARTLATF—T I Display Table LGS BEHF Light Gauge Steel
DW HLYI—5—UTh Dumbwaiter, Lift MDF 2 FE AR Medium Density Fiber Board
ES IXAHL—2— Escalator oP FAINRAb Oil Paint
EV ILAN—%— Elevator (OS] FAIWZTA> Oil Stain
F BRE Freezer 0SB BERAAW AFE#MHEIR  Oriented Strand Board
FR Ty TATI— L Fitting Room PB RAER-K Plaster Board, Gypsum Board
FL 7a7LANIL Floor Level PL TL—b/FiR Plate
GAT HRF=T I Gas Table RC $EFaL 71—k Reinforced Concrete
GL HAEWBE Ground Level SOP ARHEIRER & b Synthetic Oil Paint
GT JUZXNFyT Grease Trap SRC BTk Steel Framed Reinforced Concrete
Hg NH=Z97 Hanger ST % Steel
IM Uk 2R Ice Maker SuUs ZFLR Stainless Steel
M i Mirror t B2 Thickness
M-WC  BFHE Men’s Water Closet uc gL )T BT Urethane Clear Finish
PA BERR(F) Public Address(Room) ucL YL I)T Sy h— Urethane Clear Lacquer
PS IN{T % T Pipe Shaft UL JLELTyH— Urethane Lacquer
PT BEE Package Table uv RoMRRILRE Ultraviolet Coat
R/RCT LY R&—/ Register, Cashier.” VP EZLRAb Vinyl Paint
LIhra— Cashier Counter w K& Wood
RF BEE Refrigerator @ EvF Pitch
RFR ARAEE Freezer & Refrigerator 0] [EXE Diameter
S oy Sink
SC PER/EPS Show Case
Sh L] Shelf
SP AE—hH— Speaker
SPC YT —2 Sample Case
ST 27—y Stage
SS Y—EXX7T—-3> Service Station
SW Ya—" 1K= Show Window
T F=7I Table
VM BEhER T4 Vending Machine
WT 1L -HER Work Table, Worktop
W-WC  ZFREM Women’s Water Closet
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